Creating zone experiences using the Formula for Happiness


Creating zone experiences using the Formula for Happiness
How could you use Czikszentmihalyi’s formula for happiness to create something new and exciting for your learners? 
Your task is to develop a new lesson, or reinvigorate an old one, with a primary aim of getting all of your learners ‘into the zone’ for a learning experience they will never forget. Your thinking might start with the most exciting aspect of your subject, or the least exciting…
To experience being ‘in the zone’ (‘optimal flow’), we need to satisfy one, more or all of the following conditions:
1. 
Enjoyment normally occurs when we confront tasks we have a chance of completing. 

2. 
We must be able to concentrate on what we are doing. 

3. 
Concentration is usually possible because the task has clear goals, and 

4. 
Provides immediate feedback. 

5. 
One acts with a deep but effortless involvement that removes from awareness the worries and frustrations of everyday life. 

6. 
Enjoyable experiences allow people to exercise a sense of control over their actions. 

7. 
Concern for the self disappears, yet paradoxically the sense of self emerges stronger after the experience is over. 

8.
The sense of the duration of time is altered; hours pass by in minutes, and minutes can stretch out to seem like hours. 

Rules for this task
· Think huge, a caricature perhaps of what might be considered normal practice.
· For at least the duration of this session, do not allow any discussion on the practicalities or cost of your ideas.
· Make yourselves laugh with your suggestions.
Ideas Plan – The zone experience 
My huge idea is…
The impact this will have on learners will be…  

I’ll know if I’ve achieved my intended impact if… (state measurables)

The resource implications (time, other people, money) to help me realise my ideas are…

To make this huge idea a reality I would have to…
To get the ball rolling by next week, I need to…

I aim to have fully developed my idea by: (date)
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